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statewide tv campaign 

promoting georgia credit unions launched

DULUTH, GA (January 11, 2005) – Georgia credit unions launched their first-ever statewide cooperative advertising television campaign on Monday.  Through visuals of people in everyday situations, the commercial conveys the message that Georgia credit unions play an important role in members’ lives and communities, and can help viewers with their financial needs.

The campaign will run for seven weeks in six major Georgia markets, including Albany, Atlanta, Augusta, Columbus, Macon and Savannah.

Financial support for the statewide television campaign came from 84 credit unions and other credit union support organizations, throughout the state.  All contributions were voluntary.  

Molly Hevia, VP of Growth by Design, Georgia Credit Union Affiliates, led the task force of credit union marketing officials who developed the theme and messaging of the commercial.  The theme is “Georgia Credit Unions: You’ll Like Us Better.”

Hevia said the 30-second commercial was designed as an image ad.  “We want Georgians to know and understand that credit unions really do help their members through life’s certainties and uncertainties,” she said.  “This message is a very simple way to show Georgia consumers that they can become members, and it directs them to our website to help find a credit union.”

The website, www.georgiacreditunions.org, serves as a search engine for consumers to input their own personal information in locating a credit union to join.  It is part of the CU Match Up 
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program for credit unions nationwide.  Approximately 20% of Georgia’s population belongs to one or more credit unions.

According to Hevia, the campaign targets women ages 25-54, “because women are the primary decision-makers in most households.”  The commercial will be viewed on programs throughout the day that are primarily viewed by women, including The Oprah Winfrey Show, Good Morning America, and early morning news programs.

“Credit unions really do make a difference in the lives of their members everyday,” Hevia said.  “We believe that this campaign will be successful in informing more Georgia consumers about credit unions,” she added.  “It’s important they understand that credit unions can be a part of their lives, helping them achieve greater financial success.” 
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Georgia Credit Union Affiliates is comprised of three state support organizations for credit unions - Cooperative Services, Inc., Georgia Central Credit Union and Georgia Credit Union League. Georgia Credit Union League is a trade association that provides advocacy, educational, operational, and marketing/promotional support for Georgia’s credit unions.  There are 203 credit unions in Georgia, with total assets of $11.8 billion, serving 1.75 million members.

